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Question: 1 

A customer has multiple team members who create segment audiences that work in different 

time 

zones. One team member works at the home office in the Pacific time zone, that matches the org 

Time Zone setting. Another team member works remotely in the Eastern time zone. 

Which user will see their home time zone in the segment and activation schedule areas? 

 
A. The team member in the Pacific time zone. 

B. The team member in the Eastern time zone. 

C. Neither team member; Data Cloud shows all schedules in GMT. 

D. Both team members; Data Cloud adjusts the segment and activation schedules to the time 

zone of 

the logged-in user 

 

Answer: 

D 

 

Explanation: 

Data Cloud is designed to accommodate globally distributed teams by localizing time-based 
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information. The user interface for segment and activation scheduling dynamically adjusts to the 

time zone of the logged-in user's device or browser settings. While the Salesforce org may have a 

default time zone and all data is stored in GMT/UTC on the backend for standardization, each 

user's view is presented in their local time. This ensures that both the team member in the Pacific 

time zone and the team member in the Eastern time zone will see the schedules according to 

their respective local times, preventing confusion and scheduling errors. 

References: 

1. Salesforce Help Documentation, "Time Zones in Data Cloud": "Data Cloud displays time zones 

based on your user settings... When you view a segment publish schedule or an activation 

schedule, the time shown is based on your device's time zone." 

2. Salesforce Help Documentation, "Schedule a Segment Publish": Under the "Schedule" section, 

the documentation states, "The schedule is based on your device's time zone." 

3. Salesforce Help Documentation, "Create an Activation": In the scheduling steps, it is noted, 

"The schedule is based on your device's time zone." This confirms the behavior is consistent 

across different scheduling areas within Data Cloud. 



 
 

Question: 2 

Cumulus Financial wants its service agents to view a display of all cases associated with a 

Unified 

Individual on a contact record. 

Which two features should a consultant consider for this use case? 

Choose 2 answers 

A. Data Action 

B. Profile API 

C. Lightning Web Components 

D. Query APL 

 

Answer: 

B, C 

 

Explanation: 

This use case requires two main components: a user interface element to display the data on the 

contact record and a mechanism to retrieve the case data from Data Cloud. 

1. Lightning Web Components (LWC): To display a custom list of cases on a standard contact 
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record page, a custom UI component is necessary. LWC is the modern, standard framework for 

building efficient and reusable components on the Lightning Platform. 

2. Profile API: To fetch the data for the LWC, an API call to Data Cloud is required. The Profile 

API is specifically designed to retrieve a unified individual's profile and its related entity records, 

such as cases. The LWC would call this API, passing an identifier for the Unified Individual to get 

the associated case history for display. 

References: 

1. Lightning Web Components (LWC): 

Salesforce Developer Documentation, Lightning Web Components Developer Guide, "What is the 

Lightning Web Component Framework?". This source establishes LWC as the standard for 

building custom user interfaces on the Salesforce platform. 

2. Profile API: 

Salesforce Developer Documentation, Data Cloud Developer Guide, "Profile API". The 

documentation states, "Use the Profile API to query for and retrieve unified individual data from 

Data Cloud... You can use the Profile API to get a rich, composite view of your customer." This 

directly supports its use for retrieving a unified profile's related records, like cases. 

3. Data Actions: 

Salesforce Help, Data Cloud, "Data Actions". This document explains, "A data action is an 

instruction to send an alert or an update to a target... Data actions are triggered from streaming 



 

insights and batch data." This confirms its purpose is for triggering actions, not data retrieval for 

display. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
CertEmpire 



 
 

Question: 3 

A Data Cloud Consultant Is in the process of setting up data streams for a new service-based 

data 

source. 

When ingesting Case data, which field is recommended to be associated with the Event Time 

field? 

A. Last Modified Date 

B. Resolution Date 

C. Escalation Date 

D. Creation Date 

 

Answer: 

A 

 

Explanation: 

The Event Time field in a Data Cloud data stream specifies the timestamp for when an event 

occurred. For Salesforce objects like 'Case' that are updated over their lifecycle, it is a best 

practice to use a field that reflects the most recent change. The Last Modified Date (or the 
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underlying SystemModstamp) serves this purpose perfectly. It ensures that every update to the 

Case record is captured with the correct timestamp, allowing Data Cloud to maintain an accurate, 

chronological history of the record's state. This is critical for segmentation, analytics, and 

activation based on the latest customer interactions. 

References: 

1. Salesforce Help & Training, "Create a Salesforce CRM Data Stream": In the section detailing 

the configuration steps, the documentation states: "For Event Time Field, select a date field from 

your data source object to be used as the event's timestamp. For objects that receive updates, it's 

recommended to use the system mod stamp field, which is the date and time that a record was 

last modified by a user." The Last Modified Date is the user-visible field corresponding to the 

system mod stamp. 

2. Salesforce Help & Training, "Key Concepts for Data Cloud", Section: Data Streams: This 

document explains the role of the Event Time field: "A timestamp that represents when the event 

took place... Data Cloud uses this field to understand the sequence of events as they occurred." 

Using Last Modified Date for an object like Case ensures the sequence of all updates is correctly 

captured. 



 
 

Question: 4 

Northern Trail Outfitters uses B2C Commerce and is exploring implementing Data Cloud to get a 

unified view of its customers and all their order transactions. 

What should the consultant keep in mind with regard to historical data ingesting order data using 

the 

B2C Commerce Order Bundle? 

 
A. The B2C Commerce Order Bundle ingests 12 months of historical data. 

B. The B2C Commerce Order Bundle ingests 6 months of historical data. 

C. The B2C Commerce Order Bundle does not ingest any historical data and only ingests new 

orders 

from that point on. 

D. The B2C Commerce Order Bundle ingests 30 days of historical data. 

 

Answer: 

C 

 

Explanation: 

The B2C Commerce Connector for Data Cloud, which includes the Order Bundle, is designed for 
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ongoing, near real-time data ingestion. It does not support the backfilling or ingestion of historical 

data. Once the connector is configured and the data stream is activated, it only ingests new 

customer and order data created from that point forward. To load historical B2C Commerce 

orders, a separate process is required, such as exporting the data and using a cloud storage 

connector (for example, Amazon S3). 

References: 

1. Salesforce Help. (n.d.). B2C Commerce Connector. Salesforce, Inc. Retrieved from 

https://help.salesforce.com/s/articleView?id=sf.c360ab2ccommerceconnector.htm&type=5. In the 

"Data Ingestion" section, the documentation states, "The B2C Commerce connector doesn't 

support historical data ingestion. After you set up the connector, it ingests data from that point 

forward." 



 
 

Question: 5 

How should a Data Cloud consultant successfully apply consent during segmentation? 

 
A. Include the Consent Status from the golden record during activation for any applicable 

channels of 

engagement. 

B. Include Party Identification for any applicable channels of engagement in the filter criteria for 

each 

segment. 

C. Include the Unified Profile during segmentation for any applicable channels of engagement. 

D. Include the Consent Status for any applicable channels of engagement in the filter criteria for 

each 

segment. 

 

Answer: 

D 

 

Explanation: 

To successfully apply consent during segmentation in Data Cloud, a consultant must build the 
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segment with explicit filter criteria that reference the customer's consent status. This is achieved 

by adding attributes from consent-related data model objects, such as the PrivacyConsentStatus 

field on a Contact Point object (e.g., Contact Point Email, Contact Point Phone) or related fields 

from the Contact Point Consent object. This ensures that the segment population is pre-filtered to 

include only those individuals who have provided the necessary opt-in for the intended 

communication channel, embedding compliance directly into the segment's logic before it is even 

considered for activation. 

References: 

1. Salesforce Help, "Segment on Consent in Data Cloud": This document explicitly states, "To 

respect your customers' communication preferences, filter your segments based on consent 

data." It provides examples of filtering on the Contact Point Email object where 

PrivacyConsentStatus equals 'Opt-In'. This directly supports using consent status in the filter 

criteria. 

2. Salesforce Help, "Data Cloud Consent Management": This guide details the consent 

management framework and its objects. It explains that consent data captured in objects like 

ContactPointTypeConsent is "used for segmentation and activation," confirming that consent 

status is intended to be a filterable attribute during the segmentation process. (See section: 

"Consent Management Objects"). 

3. Salesforce Developers, "Data Cloud Data Model": The official documentation for the Data 



 

Cloud data model shows objects like ContactPointEmail and ContactPointPhone containing the 

PrivacyConsentStatus field. The design of the data model makes this field available for use in 

segmentation filters. (See object reference for ContactPointEmail). 
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Question: 6 

What are the two minimum requirements needed when using the Visual Insights Builder to create 

a 

calculated insight? 

Choose 2 answers 

 
A. At least one measure 

B. At least one dimension 

C. At least two objects to Join 

D. A WHERE clause 

 

Answer: 

A, B 

 

Explanation: 

A calculated insight is fundamentally an aggregation of data. To perform an aggregation, you need 

two key components: a numeric value to aggregate (a measure) and a categorical attribute to 

group the aggregation by (a dimension). The Visual Insights Builder in Data Cloud enforces this 

by requiring the user to define at least one measure (e.g., SUM of Sales, COUNT of Clicks) and 
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at least one dimension (e.g., Group by Region, Group by Product Category) to create a valid 

insight. 

 

References: 

1. Salesforce Help, Calculated Insights in Data Cloud: This document outlines the components of 

a calculated insight. It states, "A calculated insight must have at least one measure and at least 

one dimension." This directly confirms that both are minimum requirements. 

2. Salesforce Help, Create a Calculated Insight in Data Cloud: The step-by-step guide for using 

the Visual Insights Builder shows that adding fields to the "Measures" and "Group By" 

(Dimensions) sections is a mandatory part of the process. The sections for "Joins" and "Filters" 

(which corresponds to a WHERE clause) are presented as optional additions to the insight's logic. 



 
 

Question: 7 

How does Data Cloud ensure high availability and fault tolerance for customer data? 

 
A. By distributing data across multiple regions and data centers 

B. By using a data center with robust backups 

C. By Implementing automatic data recovery procedures 

D. By limiting data access to essential personnel 

 

Answer: 

A 

 

Explanation: 

Data Cloud is built on Salesforce's Hyperforce infrastructure, which leverages public cloud 

providers like AWS, Azure, and GCP. The core strategy for ensuring high availability and fault 

tolerance on these platforms is the distribution of services and data across multiple, physically 

isolated Availability Zones (AZs) within a region. Each AZ is a distinct data center with 

independent power, cooling, and networking. By replicating data and running application 

instances across several AZs, the system can withstand the failure of an entire data center 

without service interruption, automatically failing over to a healthy AZ. This architectural pattern is 
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fundamental to modern cloud resilience. 

 

References: 

1. Salesforce, Inc. (2023). Hyperforce Security, Privacy, and Architecture. 

Section: High Availability (Page 6) 

Quote: "For High Availability, Hyperforce leverages multiple Availability Zones (AZs) within each 

supported AWS, Azure, and GCP region. An AZ is a separate physical data center location with 

its own redundant power, networking, and cooling." This directly confirms that distributing 

infrastructure across multiple data centers (AZs) is the primary method for HA. 

2. Salesforce Architects. (2023). Salesforce Well-Architected - Reliable. 

Section: Design for Resiliency Redundancy 

Content: The documentation explains Salesforce's layered approach to redundancy to ensure 

high availability, explicitly mentioning the use of "multiple availability zones (AZs)" when running 

on public cloud infrastructure, which is the foundation of Hyperforce and Data Cloud. 

3. Amazon Web Services, Inc. (2024). Regions and Availability Zones. AWS Documentation. 

Section: Availability Zones 

Content: As Data Cloud runs on public cloud infrastructure like AWS, this official documentation 

provides the foundational concept. It states, "By launching instances in separate Availability 

Zones, you can protect your applications from the failure of a single location." This principle is 

what Hyperforce and Data Cloud utilize. 



 
 

Question: 8 

If a data source does not have a field that can be designated as a primary key, what should the 

consultant do? 

A. Use the default primary key recommended by Data Cloud. 

B. Create a composite key by combining two or more source fields through a formula field. 

C. Select a field as a primary key and then add a key qualifier. 

D. Remove duplicates from the data source and then select a primary key. 

 

Answer: 

B 

 

Explanation: 

When a source data stream lacks a single, unique field to serve as a primary key, the standard 

and recommended practice in Salesforce Data Cloud is to create a composite key. This is 

achieved by creating a new formula field within the data stream. This formula combines the 

values from two or more source fields to generate a unique identifier for each record. This newly 

created formula field is then designated as the primary key for the Data Model Object (DMO), 

ensuring record uniqueness and proper identity resolution. 
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References: 

1. Salesforce Help, "Primary Keys in Data Cloud": "Every DMO must have a primary key... If your 

data doesn't have a primary key, create one using a formula field that concatenates two or more 

fields to create a unique value." This directly supports creating a composite key via a formula 

field. 

2. Salesforce Help, "Formula Expressions in Data Cloud": This documentation outlines the 

capabilities of formula fields, including functions like CONCAT(), which are used to combine 

multiple field values into a single string, suitable for use as a composite primary key. (See section 

on "String Functions"). 

3. Salesforce Help, "Key Qualifiers in Data Cloud": "A key qualifier is a field that is used with the 

primary key to uniquely identify a record... Use a key qualifier when the field mapped to Primary 

Key is not unique on its own." This clarifies that a key qualifier augments a selected primary key, 

which is not possible if no field can be selected as the primary key in the first place, reinforcing 

why option C is incorrect. 



 
 

Question: 9 

A Data Cloud consultant is working with data that is clean and organized. However, the various 

schemas refer to a person by multiple names - such as user; contact, and subscriber - and need 

a 

standard mapping. 

Which term describes the process of mapping these different schema points into a standard data 

model? 

A. Segment 

B. Harmonize 

C. Unify 

D. Transform 

 

Answer: 

B 

 

Explanation: 

Harmonization is the specific process in Data Cloud of mapping data from various source 

schemas to the standard Customer 360 Data Model. This involves taking source fields with 
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different names (like 'user', 'contact', 'subscriber') that represent the same concept and mapping 

them to a single, standardized field in a Data Model Object (DMO). This creates a common, 

unified structure, making the data consistent and ready for unification and segmentation. The core 

of the question is about standardizing the schema, which is the definition of data harmonization. 

References: 

1. Salesforce Help, Data Cloud, "Data Harmonization in Data Cloud": "Data harmonization is the 

process of mapping your source data to the Customer 360 Data Model in Data Cloud. This 

mapping process connects your data to DMOs, which makes your data available for segmentation 

and activation." 

2. Salesforce Help, Data Cloud, "Map Your Data to the Customer 360 Data Model": "After you 

create a data stream, map your data source objects (DSOs) to data model objects (DMOs). This 

process is called data harmonization." This page explicitly equates the mapping process with the 

term "data harmonization." 

3. Salesforce Trailhead, "Data Cloud for Marketing Basics", Unit: "Explore Data in Data Cloud": 

"The process of mapping your data to the Customer 360 Data Model is called data harmonization. 

This mapping process is what makes your disparate data usable in Data Cloud." 



 
 

Question: 10 

A company wants to test its marketing campaigns with different target populations. 

What should the consultant adjust in the Segment Canvas interface to get different populations? 

 
A. Direct attributes, related attributes, and population filters 

B. Segmentation filters, direct attributions, and data sources 

C. Direct attributes and related attributes 

D. Population filters and direct attributes 

 

Answer: 

A 

 

Explanation: 

To create and test different target populations within the Data Cloud Segment Canvas, a 

consultant must manipulate the core filtering components. This involves: 

1. Population Filters: Defining the initial, broad audience to be segmented (e.g., starting with all 

individuals or a pre-existing segment). 

2. Direct Attributes: Applying filters based on attributes directly on the primary object, such as 

demographic data on the Individual object (e.g., City = 'San Francisco'). 
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3. Related Attributes: Applying filters based on attributes from related objects, such as 

transactional or behavioral data (e.g., 'Order Total' $100 from a related Sales Order object). 

Adjusting these three elements allows for the creation of distinct and varied audience segments 

for campaign testing. 

References: 

1. Salesforce Help, "Build a Segment in Data Cloud": This document outlines the process of 

creating a segment. It explicitly details the steps of selecting a population to segment and then 

dragging attributes from the palette onto the canvas to create filters. The attribute palette is 

organized by Data Model Objects (DMOs), distinguishing between attributes on the base DMO 

(direct) and those on connected DMOs (related). 

2. Salesforce Help, "Segment Canvas": This documentation describes the user interface, stating, 

"The segment canvas is where you define the criteria for your segment... You can filter your 

segment population by dragging attributes from the left pane to the canvas." This confirms the 

use of attributes (both direct and related) for filtering. It also describes how the process begins by 

choosing the population to segment. 

3. Salesforce Help, "Attributes in Segmentation": This page clarifies the distinction between direct 

and related attributes. It states, "Direct attributes are attributes of the object that you're 

segmenting on... Related attributes are attributes of an object that are related to the object that 

you're segmenting on." This supports that both types are used to refine the population. 



 
 

Question: 11 

A consultant notices that the unified individual profile is not storing the latest email address. 

Which action should the consultant take to troubleshoot this issue? 

A. Remove any old email addresses from Salesforce CRM. 

B. Check if the mapping of DLO objects is correct to Contact Point Email. 

C. Confirm that the reconciliation rules are correctly used. 

D. Verify and update the email address in the source systems if needed. 

 

Answer: 

C 

 

Explanation: 

The unified individual profile is created through the identity resolution process, which merges data 

from multiple sources. When conflicting values exist for a single field, such as an email address, 

reconciliation rules determine which value is retained in the unified profile. If the profile is not 

storing the latest email, it indicates that the reconciliation rule is likely misconfigured. For 

instance, it might be prioritizing a source with outdated data or using a "Most Frequent" rule 

instead of a "Last Updated" rule, which would be more appropriate for an email address. 
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Therefore, confirming the reconciliation rules is the most direct action to troubleshoot this specific 

issue. 

 

References: 

1. Salesforce Help, "Identity Resolution Reconciliation Rules": This document explicitly states, 

"Reconciliation rules determine which field values from your source profiles are used in the unified 

profile." It details the available rules, including "Last Updated," "Most Frequent," and "Source 

Priority." The scenario described directly points to a misapplication of these rules. (Salesforce 

Help, Identity Resolution, Reconciliation Rules section). 

2. Salesforce Help, "Create an Identity Resolution Ruleset": In the section on configuring 

reconciliation rules, the documentation explains, "For each object, select a reconciliation rule to 

apply to its fields... For example, to use the most recently updated email address for a unified 

profile, select Last Updated for the Contact Point Email object." This directly supports that 

reconciliation rules control which email address is selected. (Salesforce Help, Identity Resolution, 

Step 4: Configure Reconciliation Rules). 



 
 

Question: 12 

A consultant needs to publish segment data to the Audience DMO that can be retrieved using the 

Query APIs. 

When creating the activation target, which type of target should the consultant select? 

 
A. Data Cloud 

B. External Activation Target 

C. Marketing Cloud Personalization 

D. Marketing Cloud 

 

Answer: 

A 

 

Explanation: 

To publish segment data to an Audience Data Model Object (DMO) within Data Cloud itself, the 

correct activation target type is "Data Cloud." This process, often called internal activation, 

creates a new DMO that stores the segment's members and selected attributes. Once the 

segment data resides in this DMO, it becomes accessible for querying through the Data Cloud 

Query API, fulfilling the requirement. This allows for further analysis, reporting, or use in other 
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Data Cloud processes directly on the platform. 

 

References: 

1. Salesforce Help, "Publish Segments to Data Cloud": This document explicitly states, 

"Publishing a segment creates a data model object (DMO) with the segment name. The DMO 

contains the segment members and their attributes." This confirms that publishing to a DMO is 

the intended outcome. 

2. Salesforce Help, "Create a Data Cloud Activation Target": In the setup instructions, it specifies 

the target types. For the "Data Cloud" type, the description includes its use for publishing 

segments, which are then stored as DMOs. 

3. Salesforce Help, "Query API": The Query API documentation details how to retrieve data from 

Data Cloud objects. It confirms that data stored in Data Model Objects (DMOs), including those 

created by segment publishing, can be queried using SQL-like statements. (See section: "Query 

API Examples"). 



 
 

Question: 13 

What is the primary purpose of Data Cloud? 

 
A. Providing a golden record of a customer 

B. Managing sales cycles and opportunities 

C. Analyzing marketing data results 

D. Integrating and unifying customer data 

 

Answer: 

D 

 

Explanation: 

The primary purpose of Data Cloud is to connect and ingest data from disparate sources, 

harmonize it against a canonical data model, and unify it to create a single, real-time view of the 

customer. This foundational process of integration and unification allows organizations to resolve 

customer identities and build a comprehensive profile. While this process results in a "golden 

record" (A) and enables better analysis (C), the core function and primary purpose is the act of 

integrating and unifying the data itself, which then powers personalized experiences across all 

other clouds. 

 
References: 
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1. Salesforce Help Documentation, "What is Data Cloud?": "Data Cloud is a real-time data 

platform that lets you unify all your customer data to create a single source of truth... It helps you 

ingest, harmonize, unify, and analyze customer data..." This source explicitly states that the 

platform's function is to "unify all your customer data," directly supporting option D. 

2. Salesforce Trailhead, "Data Cloud for Marketing Basics" Module, "Get to Know Data Cloud" 

Unit: "Data Cloud helps you connect and unify data from different sources to create a single, 

coherent view of your customers, known as the customer profile." This reinforces that the core 

action is connecting and unifying data. 

3. Salesforce Architects, "Salesforce Data Cloud" Overview: "At its core, Data Cloud is about data 

ingestion, harmonization, unification, segmentation, and activation." This highlights "ingestion, 

harmonization, and unification" as the foundational steps, aligning with the concept of integrating 

and unifying data as the primary purpose. 



 
 

Question: 14 

A consultant is ingesting a list of employees from their human resources database that they want 

to 

segment on. 

Which data stream category should the consultant choose when ingesting this data? 

 
A. Profile Data 

B. Contact Data 

C. Other Data 

D. Engagement Data 

 

Answer: 

A 

 

Explanation: 

Employee data from a human resources database contains attributes that describe an individual, 

such as name, employee ID, department, and role. In Salesforce Data Cloud, this type of 

information is classified as Profile data. The Profile category is specifically designed for data 

associated with a unique individual, which is used to build the Unified Individual profile. This 
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unified profile is then used for attribute-based segmentation, directly matching the consultant's 

stated goal. 

 

References: 

1. Salesforce Help, Data Cloud, "Data Stream Types": This document defines the three categories 

for data streams. It states, "Profile: Data associated with a unique individual... Use this category 

for data that describes your customers, such as their name, contact information, and 

preferences." Employee data from an HR system directly aligns with this definition. 

2. Salesforce Help, Data Cloud, "Data Modeling Concepts": This guide explains how different data 

types map to the data model. Profile data is mapped to the Individual Data Model Object (DMO) 

or related objects that build the unified profile, which is essential for segmentation. Using the 

"Other" category would prevent this direct mapping to the individual. 



 
 

Question: 15 

The leadership team at Cumulus Financial has determined that customers who deposited more 

than 

$250,000 in the last five years and are not using advisory services will be the central focus for all 

new 

campaigns in the next year. 

Which features support this use case? 

 
A. Calculated insight and data action 

B. Calculated insight and segment 

C. Streaming insight and segment 

D. Streaming insight and data action 

 

Answer: 

B 

 

Explanation: 

The use case requires two distinct capabilities. First, to identify customers who deposited more 

than $250,000 in the last five years, a complex, multi-dimensional metric must be computed. This 
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involves aggregating historical transaction data over a long period, which is the primary function 

of a Calculated Insight. Calculated Insights run on a schedule to process large datasets and 

create new metrics. 

Second, once this metric is available, it must be used along with another attribute ("not using 

advisory services") to create a targetable audience for campaigns. This process of filtering and 

grouping individuals based on specific criteria is the core function of a Segment. 

References: 

1. Salesforce Help Documentation - Calculated Insights in Data Cloud: "Calculated Insights are 

predefined, multidimensional metrics that you can create on your entire data set at the record 

level... They run on a schedule, not in real time. For example, you can create a calculated insight 

to determine a customer's lifetime value or engagement score." This source confirms the use of 

Calculated Insights for batch, historical aggregations like "total deposits over five years." 

2. Salesforce Help Documentation - Segments in Data Cloud: "A segment is a group of individuals 

that you can target with a marketing campaign, a promotion, or other marketing activity. You can 

build a segment by defining filter criteria on any data available in Data Cloud, including calculated 

insights." This source validates that Segments are the correct tool for creating a campaign 

audience using criteria, including the output of a Calculated Insight. 

3. Salesforce Help Documentation - Streaming Insights and Data Actions: "Streaming insights and 

data actions let you act on data as it's generated... A streaming insight is a calculation performed 



 

on streaming data... A data action is a target that receives the output of a streaming insight or 

data change event." This source clarifies that Streaming Insights and Data Actions are for 

real-time use cases, not historical batch analysis. 
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Question: 16 

Which two dependencies need to be removed prior to disconnecting a data source? 

Choose 2 answers 

A. Activation target 

B. Segment 

C. Activation 

D. Data stream 

 

Answer: 

B, D 

 

Explanation: 

To disconnect a data source in Data Cloud, you must first remove all objects that depend on it. 

The most direct dependency is the data stream, which is a component of the data source. The 

Salesforce documentation explicitly states that all data streams associated with a data source 

must be deleted before the source can be disconnected. 

Furthermore, a data stream cannot be deleted if it is being used by other features, such as a 

segment. Segments are built using data model objects (DMOs) that are populated by data 
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streams. Therefore, any segment that relies on data from the source in question must be deleted 

or modified to remove the dependency before the data stream can be deleted. 

 

References: 

1. Salesforce Help, Data Cloud, "Disconnect and Delete a Data Source": This document outlines 

the procedure for removing a data source. It states, "Before you disconnect a data source, you 

must delete all of its associated data streams." This directly supports the inclusion of Data Stream 

(D) as a required dependency to be removed. 

2. Salesforce Help, Data Cloud, "Delete a Data Stream in Data Cloud": This page details the 

prerequisites for deleting a data stream. It specifies, "You can't delete a data stream if it's used in 

a segment or activation." This supports that a Segment (B) is a dependency that must be 

removed before a data stream can be deleted, which is a necessary step to disconnect the data 

source. 



 
 

Question: 17 

How does Data Cloud ensure data privacy and security? 

 
A. By encrypting data at rest and in transit 

B. By enforcing and controlling consent references 

C. By securely storing data in an offsite server 

D. BY limiting data access to authorized admins 

 

Answer: 

A, B 

 

Explanation: 

Data Cloud ensures data privacy and security through a multi-layered approach. Foundational 

security is provided by the underlying Salesforce platform, which encrypts all data at rest and in 

transit by default, protecting it from unauthorized access (A). To address data privacy specifically, 

Data Cloud includes a robust Consent Management framework. This framework uses objects like 

Data Use Purpose and Contact Point Consent to capture, store, and enforce customer 

preferences regarding how their data is used, which is critical for regulatory compliance and 

respecting individual privacy choices (B). 

 
References: 
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1. Salesforce Security Guide: "Salesforce encrypts your data both in transit and at rest... For data 

in transit, we use Transport Layer Security (TLS)... For data at rest, Salesforce provides an 

additional layer of protection with Shield Platform Encryption." (This supports option A). 

2. Salesforce Help, "Manage Consent in Data Cloud": "Data Cloud's consent management 

objects let you store and track your customers' consent preferences... Use the consent 

management objects to track consent for specific data use purposes, such as marketing or sales." 

(This supports option B). 

3. Salesforce Help, "Data Cloud Security and Privacy": "Data Cloud helps you honor customer 

privacy and consent... Data Cloud is built on Hyperforce, which empowers Salesforce applications 

with compliance, security, privacy, agility, and scalability." (This document highlights both the 

privacy/consent features and the underlying security of the platform, supporting both A and B as 

key components). 



 
 

Question: 18 

Which tool allows users to visualize and analyze unified customer data in Data Cloud? 

 
A. Salesforce CLI 

B. Heroku 

C. Tableau 

D. Einstein Analytics 

 

Answer: 

C 

 

Explanation: 

Tableau is Salesforce's premier data visualization and business intelligence platform. It is 

designed to connect to a wide variety of data sources, including Salesforce Data Cloud. Data 

Cloud provides a dedicated connector for Tableau, allowing users to directly query and visualize 

the unified customer profiles and related insights stored within Data Cloud. This integration 

enables business users and analysts to create interactive dashboards and perform deep analysis 

on the harmonized data to uncover trends, segment audiences, and derive actionable insights 

from their complete customer view. 

 
References: 
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1. Salesforce Help Documentation: "Tableau in Data Cloud." This official document states, "Use 

the power of Tableau to visualize, explore, and analyze your Data Cloud data. With the Data 

Cloud connector in Tableau Desktop, you can connect to your Data Cloud instance and use your 

Data Model Objects (DMOs) and Calculated Insights Objects (CIOs) as data sources." 

(Salesforce Help, Document ID: CDGTableauConnector). 

2. Tableau (A Salesforce Company) Help Documentation: "Connect to Salesforce Data Cloud." 

This guide details the specific connector's function: "Use the Salesforce Data Cloud connector to 

connect to your unified customer data from all your Salesforce and external sources. Then you 

can build and publish data sources and workbooks to explore your data and find insights." 

(Tableau Help, Article ID: connector-salesforce-cdp). 

3. Salesforce Trailhead: "Data Cloud for Tableau." This Trailhead module explains the synergy 

between the two platforms: "Data Cloud unifies all your customer data. Tableau helps you see and 

understand that data. Together, they're a powerful combination for any data-driven organization." 

(Trailhead, Data Cloud for Tableau Module, "Get Started with Data Cloud and Tableau" Unit). 



 
 

Question: 19 

Cumulus Financial needs to create a composite key on an incoming data source that combines 

the 

fields Customer Region and Customer Identifier. 

Which formula function should a consultant use to create a composite key when a primary key is 

not 

available in a data stream? 

 
A. CONCAT 

B. COMBIN 

C. COALE 

D. CAST 

 

Answer: 

A 

 

Explanation: 

To create a composite key by combining two fields (Customer Region and Customer Identifier), 

the CONCAT function should be used. This function is standard across data platforms and is 
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specifically designed to join two or more text strings into a single string. This process, known as 

concatenation, is a common technique in data preparation and ETL (Extract, Transform, Load) to 

generate a unique identifier for records when a natural primary key is not available in the source 

data. The resulting concatenated string serves as the new composite primary key for the data 

stream. 

References: 

1. Salesforce Help & Training, "Formula Operators and Functions": The official documentation 

lists CONCAT() as a text function. Its purpose is defined as: "Concatenates two or more strings." 

This directly supports its use for combining fields to create a key. (See Text Functions section). 

2. Salesforce Help & Training, "Calculated Insights SQL Functions in Data Cloud": In the context 

of Data Cloud, the CONCAT function is documented as a standard String Function. The syntax 

CONCAT(expr1, expr2) is provided, confirming its role in combining string expressions, which is 

the core requirement of the question. (See String Functions table). 

3. Stanford University, CS 145 Introduction to Databases, "SQL Notes 2: Queries": University 

courseware on SQL, the foundational language for data manipulation in data clouds, explains 

string concatenation. It notes that functions like CONCAT(s1, s2) or the operator are standard for 

appending strings, which is the principle behind creating a composite key from multiple columns. 

(See Section 3, String Operations). 



 
 

Question: 20 

A customer has two Data Cloud orgs. A new configuration has been completed and tested for an 

Amazon S3 data stream and its mappings in one of the Data Cloud orgs. 

What is recommended to package and promote this configuration to the customer's second org? 

 
A. Use the Metadata API. 

B. Use the Salesforce CRM connector. 

C. Create a data kit. 

D. Package as an AppExchange application. 

 

Answer: 

C 

 

Explanation: 

Data Kits are the purpose-built feature in Data Cloud for packaging and deploying configurations 

between different orgs. A data kit can contain various metadata components, including data 

streams, data lake objects (DLOs), data model objects (DMOs), and their mappings. This allows 

an administrator to create a portable package of a tested configuration in one org and install it in 

another, ensuring consistency and reducing manual effort. This directly addresses the customer's 
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requirement to promote the S3 data stream and its associated mappings. 

 

References: 

1. Salesforce Help, "Package and Distribute Your Data Cloud Configuration with Data Kits": "A 

data kit is a portable package that you can create from a Data Cloud configuration of data 

streams, data models, and other metadata. You can install a data kit in a different Data Cloud org 

to replicate the configuration." This document explicitly states that data streams are a supported 

metadata type for Data Kits. 

2. Salesforce Help, "Data Kit Creation and Installation": This section details the process, stating, 

"When you create a data kit, you select the specific data streams, data models, and other items to 

include." This confirms that the components mentioned in the question (data stream and 

mappings) are primary candidates for inclusion in a data kit. 

3. Salesforce Help, "Metadata Types Supported in Data Kits": This page provides a table of 

supported metadata. DataStreamDefinition is listed, which represents the data stream 

configuration, including its source (like Amazon S3) and associated mappings to DLOs. 



 
 

Question: 21 

Northern Trail Outfitters (NTO) is getting ready to start ingesting its CRM data into Data Cloud. 

While setting up the connector, which type of refresh should NTO expect when the data stream is 

deployed for the first time? 

A. Incremental 

B. Manual refresh 

C. Partial refresh 

D. Full refresh 

 

Answer: 

D 

 

Explanation: 

When a new data stream is created and deployed in Data Cloud for the first time, the system 

performs a full refresh. This initial process ingests all existing records from the source object to 

establish a complete, historical baseline of the data within the Data Lake Object (DLO). After this 

initial full refresh is successfully completed, subsequent data refreshes are typically performed on 

an incremental basis, where only new or updated records are ingested according to the defined 
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schedule. 

 

References: 

1. Salesforce Help Documentation, "Create a Salesforce CRM Data Stream": Under the section 

detailing the process, it states, "When a data stream is created, it performs a historical data 

backfill, or full refresh. After the full refresh, the data stream looks for and brings in modified 

records." This confirms the initial process is a full refresh. 

2. Salesforce Help Documentation, "Data Stream Schedule": This document defines the refresh 

modes. It specifies, "Full Refresh: All data is refreshed from the data source in each refresh." and 

clarifies that the first run of a data stream is always a full refresh to load the historical data. 

3. Salesforce Trailhead, "Data Ingestion and Modeling in Data Cloud" module, "Ingest Data from 

Salesforce CRM" unit: This educational material explains, "The first time a data stream runs, it 

brings all the historical data into Data Cloud. After that, it looks for and brings in records that have 

been added or changed since the last time it ran." This describes an initial full refresh followed by 

incremental updates. 



 
 

Question: 22 

Northern Trail Outfitters (NTO) asks its Data Cloud consultant for a list of contacts who fit within a 

certain segment for a mailing campaign. 

How should the consultant provide this list to NTO? 

 
A. Create the segment and then click Download to obtain the segment membership details to 

provide to NTO. 

B. Create a new file storage activation target, create the segment, and then activate the segment 

to 

the new activation target. 

C. Create the segment, select Email as the activation target, and activate the segment di nearly to 

NTO. 

D. Create the segment and then activate the segment to NTO's Salesforce CRM. 

 

Answer: 

B 

 

Explanation: 

The request is to provide a "list of contacts" for a mailing campaign. The most direct, secure, and 
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scalable method to export a list from Data Cloud is by activating the segment to a file storage 

location. This process creates a file (typically a .csv) containing the segment members' details 

and places it on a configured SFTP server or cloud storage (like Amazon S3). NTO can then 

retrieve this file for their campaign. This approach is versatile, supporting various campaign types 

(including direct mail or third-party email platforms) without making assumptions about NTO's 

specific marketing execution platform. 

References: 

1. Salesforce Help, "File Storage Activation Targets": This document outlines the use case for 

activating segments to cloud file storage. It states, "Use cloud file storage activation targets to 

send segment data from Data Cloud to your cloud storage buckets." This directly supports the 

process described in option B for exporting a list as a file. 

2. Salesforce Help, "Data Cloud Activation": This documentation explains that "Activation is the 

process that materializes and publishes a segment to activation platforms." It details the various 

target platforms, including file storage, confirming this is a standard and intended use of the 

platform for exporting data. 

3. Salesforce Help, "Considerations for Activation": This page notes limitations and use cases. 

For segment downloads (Option A), it implicitly confirms its non-production use by not being listed 

as a formal activation method. For other activation targets, it clarifies their specific purposes. 

Activating to Marketing Cloud (related to Option C) is for use within that platform, while activating 



 

to CRM (Option D) is for enriching CRM data. Exporting a file (Option B) is the standard method 

for providing data to external systems. 
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Question: 23 

Which functionality does Data Cloud offer to improve customer support interactions when a 

customer is working with an agent? 

A. Predictive troubleshooting 

B. Enhanced reporting tools 

C. Real-time data integration 

D. Automated customer service replies 

 

Answer: 

C 

 

Explanation: 

Data Cloud's primary function is to ingest, harmonize, and unify customer data from disparate 

sources into a single, real-time customer profile. For customer support, this means an agent can 

view a customer's most recent activities-such as website interactions, recent purchases, or mobile 

app usage-directly within their service console during a live interaction. This real-time data 

integration provides immediate context, enabling the agent to understand the customer's journey 

and issue more quickly, leading to faster resolution and a more personalized support experience. 
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References: 

1. Salesforce Help, "Data Cloud and Service Cloud": "Give agents a complete view of the 

customer with real-time data from Data Cloud right in the Service Console. With a unified profile, 

agents have the context they need to resolve cases faster and proactively address customer 

needs." This directly supports the concept of using real-time data integration to improve agent 

interactions. 

2. Salesforce Trailhead, "Data Cloud for Service" Module, "Get to Know Data Cloud for Service" 

Unit: "With Data Cloud for Service, your agents get a complete, real-time view of every customer. 

They can see a customer's purchase history, web browsing activity, and support cases all in one 

place. This helps them resolve issues faster and provide more personalized service." This 

reference explicitly links real-time data views to agent effectiveness. 

3. Salesforce Help, "Data Cloud" Overview: "Data Cloud ingests, harmonizes, and unifies 

customer data from all sources into a single, real-time customer profile." This document 

establishes real-time data integration and unification as the core capability of the platform, which 

is the foundation for the service use case. 



 
 

Question: 24 

A company is seeking advice from a consultant on how to address the challenge of having 

multiple 

leads and contacts in Salesforce that share the same email address. The consultant wants to 

provide 

a detailed and comprehensive explanation on how Data Cloud can be leveraged to effectively 

solve 

this issue. 

What should the consultant highlight to address this company's business challenge? 

 
A. Data Bundles 

B. Calculated Insights 

C. Identity Resolution 

D. Identity Resolution 

 

Answer: 

C 

 

Explanation: 
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Salesforce Data Cloud solves the "same-email, many records" problem with Identity Resolution. 

Identity Resolution applies deterministic and probabilistic match rules (for example, on email, 

phone, name, device IDs) and reconciliation rules to link and merge duplicate Leads, Contacts 

and other person entities into a single Unified Individual profile. After activation, any incoming 

record that shares an email address with an existing profile is automatically matched and unified, 

eliminating multiple disconnected records while retaining source-system lineage. 

References: 

1. Salesforce Help, "Identity Resolution Overview," Data Cloud Implementation Guide, Winter '24, 

pp. 132-140. 

2. Salesforce Help, "Create Match and Reconciliation Rules," Data Cloud Admin Guide, Winter 

'24, pp. 145-156. 

3. Salesforce Trailhead, Module "Identity Resolution in Data Cloud," Unit "How Identity Resolution 

Works," https://trailhead.salesforce.com (accessed 2025-08-29). 



 
 

Question: 25 

A Data Cloud consultant tries to save a new 1-to-l relationship between the Account DMO and 

Contact Point Address DMO but gets an error. 

What should the consultant do to fix this error? 

 
A. Map additional fields to the Contact Point Address DMO. 

B. Make sure that the total account records are high enough for Identity resolution. 

C. Change the cardinality to many-to-one to accommodate multiple contacts per account. 

D. Map Account to Contact Point Email and Contact Point Phone also. 

 

Answer: 

C 

 

Explanation: 

The standard Data Cloud data model is designed to represent real-world entities and their 

relationships. A single Account (a business or organization) can have multiple addresses, such as 

a billing address, a shipping address, and a headquarters address. Therefore, a one-to-one (1:1) 

relationship between the Account DMO and the Contact Point Address DMO is logically incorrect. 

The error occurs because the system enforces a structure where one Account can be linked to 
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many addresses. The correct relationship from Contact Point Address to Account is many-to-one 

(N:1), meaning many address records can be associated with a single account record. Changing 

the cardinality to many-to-one aligns the relationship with the standard data model, resolving the 

error. 

References: 

1. Salesforce Help: Data Model Subject Areas in Data Cloud. 

Reference: In the "Party" subject area documentation, it is explained that a party (which includes 

the Account DMO) can have multiple points of contact. The documentation states, "A party, such 

as an individual or an account, can have multiple points of contact." This principle directly 

contradicts a 1-to-1 relationship and supports a one-to-many or many-to-one structure. 

2. Salesforce Help: Contact Point Address. 

Reference: The object details for the Contact Point Address DMO list a field named 

PartyIdentificationId. This field acts as a foreign key to a Party object (like Account). The 

presence of this foreign key on the Contact Point Address object establishes the "many" side of 

the relationship, as multiple address records can point to the same PartyIdentificationId, thus 

creating a many-to-one (N:1) relationship from Contact Point Address to Account. 




